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Sushivid {RE><8E5 ZCOVA &4E, MR 1#EION City MallF]
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BN 5 RES A BLERVTRIMZL )& ERIZFRARXS ZCOVA FEFF KX IEE

S KOLAZL 14 1% % KOLs BFI KAk 1,665,000 1BERE

« 5Macro (100,000 — 300,00 1B =)
« 2 Mid-Tier (50,000 — 100,000 1B &)
« 7 Micro (< 50,000 1B I
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TikTok

TikTok fI8M3ER : asha.razak_

N _
KOL #%#

SushiVid # DRI 14 SIKOL, B FEILEHIE. BMIFEE. BERLE
IR E SR RN BN, XFENEFERER 7S —UMLIEEEE
ZCOVARIEE SR &, FESMIINWFLKRERE “E5FKE"HES,

AW B E R FIBLREE IE 5ZCOVARE BB EMEMN ™ EHISH
KOL, EtFEAIBIE FEBSNAEMLL, XFAMIEIN 2151, FE
I iEfR SR,

HohB—KOLZ#E, MiEsF 5ZCOVARNTIERLIEE / BXRRVEX

%, B—DEA TNERESME, XLEKOLERTERARI L ZCOVARITLEE.
FRERRAA, A MmN EA,
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https://www.tiktok.com/@asha.razak_/video/7372015885197856008
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ZCOVA EHEFHNEURTE TS ARXREHF —FRURE,
5 ZEKOLAYERE £, Eitk, HMIMTZEILERE BIEEN
HMIAFBRH, REMNRY, FHIEARKOL, XiFR, ol BURE I
5 REHHRES,

B KOL #FZEHIVERES R ZCOVA BIRFEMAE, LI
RETLAR 51 RN SR A , XEFRIINIT A REB FE BNE FHZCOVA
MR, el B AR o] LIRS E R R,
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HAVERN =R

TN ESIR |4
:‘ SushiVid 5144 KOL &1, SIERBMEBLMKOL, TEFEEHTM, HijkExle m
KOLEEA 1A ZCOVA M RIS MMERES, TELEOELESY ARENAE.
10,900 195,000

E3 PN 9,430 176,560
HEr-
;2 SushiVid FLT—E‘:KOL, FHET T HROIBONE S, XEF DA R ERSBICRM A,

3 FA R HEfm A2 185 580,980

HANFTAAA 7 TikTok # Instagram ERZIRIFINT), GlERERE, R5IBERE, FiR
FEHTENEE
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XRBENRAT , 8RR 7#8T 1,017,518 A, BHET b7 LU S 1,017, 518
AT | XNEHNENENBEAE, BHB7,575 R
BB, MPIIEREGAR]T 1,243,099k , BEAMER
RGiK 7.5%, Fins T HNWIERR2-3%., SSUE-VE S 1,243, 099

IG: 0.48%
TikTok: 0.54%
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TikTok

TikTok F4RSESR : frhd afri IG HIKIR : bellebongg TikTok FE7RE : aintasnim
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https://www.tiktok.com/@aintasnim/video/7371779610905709832
https://www.tiktok.com/@frhdafri/video/7371713518069943553
https://www.instagram.com/reel/C7RXsievxLS/
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Thank you

We hope you found this E-Book to be useful!

Overall, the campaign was a frue eye-opener for us, and we
believe this will shape how we create content for our brands in
the future. If you have any questions for us, please feel free to

reach out to me at wen@sushivid.com.

Find ‘SushiVid’ on ®00°0 Visit to our website www.sushivid.com
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http://www.sushivid.com/
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