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- The campaign was first developed by an Ggehc;y oartner with

Lafarge's objective of ‘Building Happier Cities’ in mind.

~ 4Qppiness In The City Index 2017 is @ Survey

project cohduc’red'-by
_ch:rge Malaysio o|ong with TheEdgeProper’ry com to garner

| I-VIQWS of residents on ’rhe |c|ec1| Ccity of the future and to gain be’r’rer- ~

insights into the key Qreqs for better -<:|er iving especially m_’rhree

“major urban areas across Malaysia namely Klang Valley, Penang;,

o :.ond'Johor Bahru.

ond co||eges 14 h|gher educo’rlono| institution's o|65|gns were |

se|ec’red ond ’rhe ’rrucks were forever

i_mcdrge Malaysia emo'_drkec‘o_-'n an ambitious transformation of
the company s concret e trucks and cement tankers by ho|o|ing- a

 truck design compe’rlhon among students from local universities

’rromsformed

It is dim_ed‘ to -"roJrq-,”'y ":ch"on'lge' ’rhe image and perce'p,fr-_ionfof the

- usual dirf.y .Qh‘d bo__ri'ngf- _,_|-ooking"ﬁ_c'em'eh’r truc
“vibrant tfrucks on ’rhefl""s’r”ree’rs L’cncotrgé al

’rrqnsformmg the trucks into works of art wi

view their city in a d|ﬁceren’r perspechve and

KS into co|o'-urfu| and

SO hopes"rha’r by

| enable resmlen’rs to

mcrec:smg hc:ppmess.




Having the campaign launched was the easy part, but how
"'ccm mﬂuencer morke’rmg be ihcbrpora’red Info ’rh|s
ccmpalgn knowmg that mﬂuencers omd bw|dmg materials

~do not seem like a good match.

Do we want influencers to promote cement and concré’re7

30 we Wanf the influencers to Just muke generlc SOCICIl

media content? No

We es’rabhshed ’rthJr ’rhe role of mﬂuencers W||| be so|e|y
 focused on creon’rmg Qworeness and sus’rqmmg Tthe
momenfum of +h|s campaign. Luck||y enough for us, the
shortlisted ’rruck demgns W||| go ’rhrough a pubhc vohng

process and ’rha’rs Where we found ’rhe connec’rlon and

oc’red on it.

| We came out with an idedWhe‘re‘ instead of creating

qworeness of the campolgn iacits en’rlre’ry that w'i|_| |ook

generic, we deaded to engage mﬂuencers to drive pubhc

.__vo’res |oy mo’rchmg one mﬂuencer Jro o ’rruck design. The
| fC'JfIOnOI|€-. ‘IS folr_“_.e,dclh |mc uencer ’ro garner suppor’r for ’rhelr

team's d-esign"ond Qi_yes. he ’reqms of.s_’ruden‘rs much needed

 boost in supp'orf TFﬁs iceo Wi||'0|'|so garner Lafarge more

value in ’rerms of gc:mmg more puo|i'c1_ votes for Th_e truck

demgn contest.

| . “We ran Wl’rh ’rhe |dec1 cmol ’rhe compmgn came fo be Gbove

our Forecos’red resuHs
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ool 996.119




INFLUENCERS

" SELECTED |

& “ .
" . v o % 4
0 . 5| S
M . .
% i o
e i
¢ L% Y



.

Rezza started off on Vine - but he then made his big break as he began
making funny videos and game reviews on his Instagram. He now has over
150k followers on Instagram.
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Aiman made his name as one of the first few influencers from the local Parkour

scene. He also makes tutorial videos on the stunts on his Instagram - spreading

more awareness on the sport among the youth.
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ONRAGRAM

AMI ' EMO

You may think his name means that he's emotional, but Aiman'’s videos on his

Instagram profile would make you laugh till you drop! Nothing ‘emo’ right

there.
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May Ho's sweet girl-next-door vibes and her love for fashion is making her the
ultimate ‘It Girl among her followers when it comes to fashion inspiration.
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Preston calls himself a commercial photographer - and his Instagram says it all.
From men’s fashion to lifestyle, he captures them all for to feast his followers’
L aesthetics needs.
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Farhan tells you all about that 'F' through his profile as he documents his fitness
journey for his followers and also bits of his life as well.
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Farhan tells you all about that 'F' through his profile as he documents his fitness
journey for his followers and also bits of his life as well.
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NOJAGRAM

JESUICA L

Jessica is a full-time student and a part-time freelancer who loves all things

fashion and beauty-related.
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NOITAGRAM

f iR ST NA K UAN

Christinna is your go-to girl when you need fashion inspiration. She shares her
OQOTDs on her profiles and also bits and pieces of her lifes as well, in the most
aesthetic way possible.
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Jestinna is a future pharmacist and a fashionista - what more do you need?
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As an emcee/host and model, Nigel won the hearts of many with his friendly

smile and killer sense of fashion - that's why CLEO Malaysia dubbed him the
Most Eligible Bachelor in 2015.
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INSTAGRAM

RYLN

Sheryl portrays her creativity through her photos on Instagram, focusing mostly
on fashion and lifestyle.
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Syatfiera is a 25-year-old mother who enjoys writing from the heart. A few of
the things she shares on her blogs are beauty tips , parenting tips and even
health tips. Oh, and she does reviews tool!
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YOUIUBE
LULCIKA cOM:-Z

Zuleika is the next up and coming beauty YouTuber. She started gaining
attention through her hilarious reaction videos and also makeup tutorials.
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LEARNINGS

Based on the results and response that
Was gqmered, the sentiments were pOositive
amongst pub|ic voters and influencers themselves
enjoyed creafing confent for such an experimerﬁd

campaign.

We were confident about the results that influencers can bring

during the initial phoses of ideation, and it turned out that the

influencers came out with brilliant ideas to push a message

that O|O|O€OI|S to their audience while being authentic.

This is why af SushiVid, we firmly believe that
influencers have the ideas and the righT
mindset to transform o campaign that
seemed impossib|e intfo a successful

one.
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Designed by Jazel Lynne

Written By llvani Hashim & Keith Liew
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